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A
ccording to its
suppor t e r s ,
switching to
V o I P c a n
m a k e y o u r
business more

productive, more accessible to
customers and more flexible.
In addition, it can dramatically
cut phone bills.

caption CREDIT

Text: is it really worth the xxx
Although the switch toVoIP can be costly,
the savings it can generate make it worth-
while,

Quote here
please

The right solutions from
Data Electronics

T
he expansion of
the managed ser-
vices industry is
driven by three
factors: the in-
creasing complex-

i ty o f I T s y s t e m s , t h e
importance of innovation and
the need to comply with qual-
ity-assured processes in regu-
lated industries.
Data Electronics, as a lead-

ing provider of IToutsourcing
and managed services solu-
tions, is in a key position to de-
liver consistently from the
confluence of these three fac-
tors.
The firm has invested more

than e20 million to develop
the most comprehensive suite
of managed services available
in the Irish market, delivered
from its Tier 4 data centre in
Kilcarbery Business Park,
Dublin.The state of the art fa-
cility is considered tobe oneof
the most advanced and secure
facilities in Europe and ser-
vices are delivered either di-
rectly within the Data Centre,
or remotely to the client’s site.
The company concentrates

on the hosting and manage-
ment of businesses infrastruc-
tu re, f rom networks to
applications, servers, security,
data storage, database admin-
istration, monitoring, remote
monitoring and a range of dis-
aster recovery and business
continuity solutions.
‘‘This is delivered from our

24/7 network operations cen-
tre, which is managed by
highly trained, multi-certified
engineering teams,’’ said
Maurice Mortell, chief execu-
tive of Data Electronics
Group. ‘‘The goal is to realise
a virtual IT department,
whereby Data Electronics
forms part of the customer’s
ITdelivery structure as if it
was part of the client’s own
team.’’
There are a number of ben-

efits to embracing a managed
services strategy, including
eliminating or reducing capi-
tal expenditure, gaining scal-
ability for your business and
your IT infrastructure, being
able to avail of most recent

technology enhancements,
fixing costs for your business
and formulating a risk man-
agement policy.
Businesses also gain access

to excellent IT skills and
knowledge and have the bene-
fit of added redundancy and
resilience in their infrastruc-
ture as a result of teaming up
with Data Electronics.
‘‘We firmly believe that IT

should be seen as a service
and not an asset,’’ Mortell
said. ‘‘The real challenge is to
ensure that ITdelivers value
to your business.
‘‘With regards to the com-

panies that come to us, they’ve
studiedwhat they need to do it
terms of ITand are more than
willing to jettison the things
that cause them pain intern-
ally.The advantages that they
see are not only the cost but
increased flexibility.
‘‘Having access to a virtual

ITdepartment increases the
overall level of service to the
organisation internally and fa-
cilitates the redeployment of
skilled professionals onto

more value adding activities.’’
Among the organisations

that are snapping up outsour-
cing and managed services
are companies in financial
services, retail, technology
and the pubic sector.
‘‘More than ever people are

looking at the business appli-
cations and processes intern-
ally and questioning how it all
works,’’ Mortell said. ‘‘There
is a strategic push around fo-
cusing on the values of the
business and getting value for
money.
‘‘As technology becomes

more complex, Data Electro-
nics has adapted and en-
hanced its service offering to
offer a comprehensive suite of
products that caters for the
needs of today’s ever-chan-
ging ITenvironments. In the
technology service industry,
you will not survive if you
stand still.’’
Regardless of the delivery

method, confidence in the ser-
vice provider is key to a suc-
cessful managed services
programme.

Access toup-to-theminute in-
formation is a vital compo-
nent for companies which
utilise a third-party service
provider.
With Data Electronics’

web-based customer portal,
clients get a real-time view of
what is happening in their in-
frastructure, allowing them to
plan for the future.
With more than 30 years of

experience in business and a
considerable reputation, it is
little wonder that Data Elec-
tronics is trusted by Irishbusi-
nesses to deliver their IT
outsourced solutions. The
company has nationwide de-
livery capability with service
centres in Dublin, Belfast,
Cork and Shannon.
Data Electronics’ achieve-

ments have not gone unrecog-
nised by the industry. Data
Electronics is ISO 9001:2000
certified across all business
processes and services are de-
livered to the current industry
ITIL standards.
In 2007, the firm was pre-

sented with a European busi-
ness award for strateg ic
growthanddevelopment.This
is a strategy it expects to con-
tinue in the coming years.
‘‘As long as we are growing

our business, developing new
services and delivering what
we say, there is certainty that
our business and our service
to our clients will be success-
ful,’’ saidMortell.

Commercial Profile: Data Electronics

Derek Wilson, Managed Services Director, Version 1 - ‘‘it’s a one-stop shop,’’

Benefits of managed services
& eliminates capital expenditure on IT infrastructure
& fixes business costs as monthly fees
& provides scalability for your IT infrastructure
& builds redundancy and resilience in your infrastructure
& allows you to avail of most recent technology enhancements
& manages IT risks
& provides access to premium IT skills and knowledge

Data Electronics provides a comprehensive suite of products that meet the IToutsourcing
needs of a wide range of firms

Maurice Mortell, chief executive of Data Electronics Group


